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MARKETING OPERATIONS

?





1920s



Founded in 1961, the Marketing Science 
Institute (MSI) is a corporate-membership-
based organization dedicated to bridging the 
gap between marketing theory and business 

practice.



http://en.wikipedia.org/wiki/The_Fifth_Discipline




MARKETING OPERATIONS

t otal strategy

t echniques and processes

t racking and predictive modelling

t echnology

t alent



http://cdn.chiefmartec.com/wp-content/uploads/2015/01/marketing_technology_jan2015.png


MARKETING SOFTWARE

marketing intelligence

marketing automation

workflow automation



DYNAMIC LANDING PAGES

http://www.hubspot.com/products/landing-pages


DYNAMIC LANDING PAGES

landing страница генерирана 
спрямо твоето търсене, лични 

данни или referrer



DYNAMIC ADVERTISING





http://is.gd/OPb33U


RETARGETING



RETARGETING



AUTOMATICALLY OPTIMIZED 
HEADLINES

http://kingsumo.com/
http://kingsumo.com/


AUTOMATICALLY OPTIMIZED 
HEADLINES

http://www.slideshare.net/Upworthy/how-to-make-that-one-thing-go-viral-just-kidding


MARKETING ATTRIBUTION



MARKETING ATTRIBUTION

single source attribution

fractional attribution

algorithmic attribution



MARKETING ATTRIBUTION



MARKETING ATTRIBUTION

http://www.marketo.com/software/marketing-automation/analytics/opportunity-influence-analyzer/


MARKETING ATTRIBUTION

https://www.act-on.com/products/platform/reports-and-analytics/


DATABASE MARKETING

?



DATABASE MARKETING

consumer databases

statistical techniques

behavioral modelling

direct sales



DATABASE MARKETING

1. mystery lists

2. buyer databases

3. coordinated customer 
communication

4. integrated marketing



EVENT-DRIVEN MARKETING

An Event was defined as a detectable 
change in an individual’s circumstances, 
today, which is significant, either in fact 

or in their mind



EVENT-DRIVEN MARKETING

An Event was defined as a detectable 
change in an individual’s circumstances,
today, which is significant, either in fact 

or in their mind



EVENT-DRIVEN MARKETING

today

70% response rate within 24 hours

25% response within 48 hours

>10% in 72 hours



EVENT-DRIVEN MARKETING

triggers

simple events

significant events

super events

lifecycle events



TRIGGERED EMAIL



TRIGGERED EMAIL

Trigger: Downloaded an Educational Offer

 Send: Transactional Email With Next Step 
Call-to-Action



TRIGGERED EMAIL

Trigger: Took One Action in a Series, but Not 
the Next



 Send: Related Content and an Alternative 
Action



TRIGGERED EMAIL

Trigger: Recently and Highly Engaged or 
Lacking in Engagement



 Send: Timely Next Step Call-to-Action or 
Reengagement Campaign



http://www.outbound.io/


http://www.outbound.io/


http://www.outbound.io/


http://www.outbound.io/


http://www.outbound.io/


http://www.outbound.io/


DRIP MARKETING

http://www.sugarexchange.com/product_details.php?product=577


DRIP MARKETING

http://blog.iterable.com/iterable-launches-workflows-for-ab-testing-email-drip-campaigns/


LEAD SCORING



LEAD SCORING



LEAD SCORING
Viewed landing page

Fills out form on landing page

Uses instant chat functionality

Uses request a call back functionality

Viewed - any

Viewed - product specific

Viewed - pricing

Viewed - customers or reviews

Viewed - multiple web pages

Viewed - multiple web pages in 1 WK

Shared via social sharing

Browser used



LEAD SCORING

http://www.marketo.com/lead-scoring/


LEAD SCORING

http://blog.bigml.com/2014/10/09/how-to-build-a-predictive-lead-scoring-app/


PROGRESSIVE PROFILING

http://blog.marketo.com/2013/02/landing-page-techniques-that-drive-higher-conversion.html


PROGRESSIVE PROFILING



PROGRESSIVE PROFILING
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