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Founded in 1961, the Marketing Science
Institute (MSI) is a corporate-membership-
based organization dedicated to bridging the
gap between marketing theory and business

practice.

MARKETIN

SCIENCE
INSTITUTE




lMORE THAN 1 MILLION COPIES IN PRINT

~ REVISED AND UPDATED WITH 100 NEW PA

THE

1

IPANE

Pr

0
\

DIt

the Learn

ice of

Janization

PETER M. SENGE



http://en.wikipedia.org/wiki/The_Fifth_Discipline




\4

MARKETING OPERATIONS

t otal strategy
t echniques and processes
t racking and predictive modelling
t echnology
t alent



w . .
ww chiefmartec.com Marketing Technology Landscape January 2015
MARKETING EXPERIENCES Email Marketing e B

Audience & Market Data MARKETING OPERATIONS

ailChimp (8 yesmal/ SMTP =t sernusy U Wordtracker Sy cara (B0, wizehive 5 SnapApp knack* S P4 InsideView K NETPROSPEX fesonate| I
‘.Vnﬁauew@, S bar Campoigntionier. | 1) el | ¥ conductor BRAGON RANKABOVE & aMOZ gShifts N Sorvegvontey: ~mkm§|‘r§k§"’l’ [ Cinfogroup .. O compete sq«m. S
CleverReach <, St @ terable | | VYR, CSC QuuthorityLabs piaest » . BBLOOKBOOK wishpond Caspio niclsen BB o (€] l!l Performance & Attribution
e S ool R 5 @O Uinkdexssratioe. ferROP & secondiree /Jotrorm! G| [ RENTRAK o SOSAS o oy e ke| | MERERSEREA P OPTIMINE [ BECKON |
< itmus grs fara O x Amol” Bronto . i i Ragrariiecopiar. = - . leadspaceDatanyze ~- ©° NG irage’Potasong
N e o Spotzet al S Live ©2mo) (. . campaigner & ()mondov P i / £ SATALIN E quomntcast ) COMSCORE Allocadia 2o 2 2CK K
® FLuRRYPce[MOOVW -BWaterfallG | M BAL, _ o i - A - cepey CerOD @ SocialAppsHaTypeform HESBEC  (crosspiseel Explorer 3 zoominfo towerdata) ninah [STIRIIAGRAYE N/ /7), mariceling (QED)
3 airpushQ TUNE QXD shopula @?.55::&.2“ 1 >mail berflipagora pulse (I AVENTION < VisualDNA bisaience AUONIT | |- ik SAQl ez €3 Metrics
Qureviios D velti 110" MOJIVa (£ Fyber' & customerlo . L) I 212mo FluidSurveys ki tagga 3 22 factual dstillery @ AccuData salesgenie ‘1,:'! 2, L QuANTRIX EUSIGHeN 7
phiuant G M © B | N LT |iRis 0B Nedears Rlavivo i e Customer Experience/VoC ™ | “»'@Iab'oundrybvmj S DAT WIS e ACE 2] s%m& e
Cnophestorm starmedia - - - - - A = Lea Nterprise, &= VESUE
i T EXTINS o o Sy P = AROPOST Dopplersoundest | [in ™M & ment [+] opinionab. &> Primary Inteligence /— pick wooeox 14 “base MESAINEN Ocoanos wSiaaet] |2 Enuree CAKE aocenture¥” Ofigomi
X S rraedi Adle ROXIMITY Sl : O b getic guConsestcore @sinid| KB sk us. bulldog < brightiumel @ Prophix
CisionMobile o e O '@ channeleyes| = @ perceptions  VERINT :N(-f'e'.'..'e';"""ia?sb Y widgetic enegr™ A0 oess OpenWater
eGain CLARABRIDGE ALLEGIANC = MO o Tooes S - o ak i i i
Display & Native Ads vo-fapinfiuencoonaica @tiand © tidl ¢ CustemerGauge g6 henicemeno gl (@155 ey SRens uuiz ¥, Loy Dashboards/Visualization
: O oion . A trkary 541 || 17407 PeopleMetricy. | gy 2t BHEE UM (5 Formsiack pubitas WD @Pollacly & 4 o07ock pimex EEEAEECNEE % <M TR C
ARolLs Chongo Smpii DA TAPCF contro Lize, zoomph gt Zuberance | [ —~cw questback Prs moter W) ETER Dl ons iz distribion brandmyscle < Kiipfolio® LEFTRONIC ~+1!*- Cyfe Fivetran
CPIT-aLamos TSl g &y Tabeola || i, crowetao: < penetie| | “sumncate cutmenife \d v envision | -NEIEHIGVEITELIE DO OE L FlaveretekPTCA9 petvredeb] | SRR SNEICTICOATA o, Sireenful %) Aoions:
T.aukeuftbiig;\r‘*l-.""“mms 1) o1 | I chaebnexus G X puBLICFAST MAVRCK - (=Technoratiinky. | L tA° EXEISEINEN] TOTANGO VISIONCRILICAL PULSEDOINT. thit nomentss olapic E byin aco o JZeiiouse (anovate “Rotsertive| [} i1 Y ob 66l qudigam
Casalim [/ JINFONET 48

Okapost ) DataHero
3¢ RDIANT Smekruc o ; ST, . i *Curata“‘"’:mmy Paicn S HUE oo =
ADIANT Sizmek truefect plelift i N2 Loyalty/Referral/Gamification o5 oraka &0 £ CrowdSource Mgm <SIS=NS
gadgear P . ""Rg'.jr)n“publsh'o‘" RO Social Media Marketi V / A niche < I'”Mvnb’ercrm“ @ Porcolate Asset & Resource gmt ” SCE

" / h ’-lnﬁiapim 5t

sprinklr & = Cante . 3 t > [ Logi=.chartio sweetspo’

{23 Reacton meoia adf _rm ) AdClarity $plista () giticlioct | ATTENTY TOPSY talkwalker | | <O rewasosTreams Badgev 1543 Referraicang || #EON Scribbl BAddThis| 1@ w | D E N MarcomCentral® mediavalet, '/ L measureful. @a ® OASHZE peﬁgcope
kwanz00 7, (s Relargeie (% “Adbeat . [T METAMARKETS actl v E]AlH ceLum ight J mtivity V" ¢ =

Metorey i DIVVY " gpentopic 5
(G loyattygalorKOBI= @ EXTOLE CRONDTWIST| | B Gathercontent”') PICriblio S reach
> NewsCred 8UZ ThirdLight
sy SRR, L ) ionly 1 or i e O e ibonabaie mvireeny @) ARG [l@uriiicn il 1G an GHD= " Garcooiia] |OPENTEXT nuXeO anAM. § s Rsai?or| VISR
XAXIS) AELITN i 1 N i o y: wamgs @c»ﬁ hedule () atomic reach wnorthplains [Brandfolder box «& BrandMaker € obile Analytics )
P resio = orion] | & Z o MARKETING. Al Scoop. z @
o

ZSTARTER
Zemanta .
v
Ambassador, . Extensis +
; 2 oz crmson ¥ - A 9 eS| * ‘his@”u,_imolnpowered_fw' O Google [l PORCORN METRICS fi| celebrus
Video Marketing & Ads REMOR S""X"‘g‘i&hmauslm = CISION:- | | sweet Tooth mavite RErersaLs Perk S SPARK: MOVABLE MEDIA| 1EZ@/
\ vesa | |SYNCAPSE hear@@ysocil - 1 LevelUp® Referral SasSquatchCampaignedBoulder Logic IAMICS %A CONTENT gcopyb]ouer

£ proximic Data X'
S brandworkz .,

Elaterai™, | | Bitly chc<talec""°é0 HEAP sumAl . Mint

I T > g PE C L'MOSAIC_Gordeo’| |@KISSmetrics 2 G Daddy
'S¢ brighicove Virmeo*: OOYALA =WISTIA vidyard [ [STRCARSE ) edgary aselly "@contert ounch_ @eryS1 Pt ¢ EMC Y\S'LPME/C‘ Wueon @) Cognizant| | Qbaka crazyegg” SPING () clCKY pogh
S)videologyBrightRoll e @sniplygf T COIERNEase 77, L ndBeacon - NEIDISCUILS o o wercameP AT (D hot]
TubeMogul 2 videology! Roll (£ AdapTvepiksel crow: tmum unmetric| Personalization & Chat ContentMX d WaUWIrE . ] . . Capital (1) Vol G siEy W x
g oo S T | el T T ] S e e ot | (9P LR @ i _capua @ KT el W S5, 0_ypn Mo
% ViralGains Optimatic 4 eveview spold{change| [0 1) ™ tradabiesy s omo's “4SocialRank| [DEMANDE A 5 £ (O)evergage PERSONY 2€ hubl o PARSE LY fhe] trapit 20 INSIGHT NAVItICS Mowestas - e P22 0
IVNUES\{D Sdﬂlv@‘-‘”‘is“fﬂ“‘ ml;w s ) Hive M“ .‘i,‘soclguy?e e Barilionca I LETRACSAILTHRU myB2yrote T ﬁ,';zwie'*ﬁlsmaﬂwf:'_ wochit Igoﬁsm 4 c\Ilraly Call Analytics/Managem A EaWatch, \‘A ﬂﬁmm." wlkEfj o
liquicus @ tubular = * W THUNDERC % i e MART FOCUS () Tell [ e WS0us PFLC; spot | Analyfi Countly
et 2 S G W RS 0e S, T LTI e g 3 @ et [P e R o S el SR | Mns) Qestmasc O il e ane T
LRIt g e Commun Byrato Mo, SII o[ i 8 AnE S Vg | RPDALEERE Feooy G nebetiiouselimk@notch| | INVOC (o racking. . giocucate § o Q NewRelc oy ceeycle
i S trendspett datarank - CMP.LY SimpleRelevai ichrelevan MARCHEX cal S - 2 e
viewh i Wellben Imm,\ux@swwvmo Shot Runner 7 rendspelir mA’hchy/ g %)E RTONA Em e z . calltr iveops(ALLSOURCE Blibrato. #Localytics /A Keen 10
ManageFikier oneGiOeAhal Brigh

ebtrends (S GoSquared =.* " Trakio
uges G Gosqu 7Crcua"ftbear

!Tf

DYNAMICS '

‘ 10t Imlmm (ED W

K t gremin [N ¢ 124 BTBUCKETS E

Search & Social Ads  rrerr F' Tyfvém,M,g;m,mb’f",‘j"'“ 1R [ commerce scances © SPONGECELL adacadoNeedle | | 4 AUTODESK balsamig dbl Team & Project Mgmt
a,?; Bl, Cl & Data Science VERC)

% WordStream match ks SODIAL | [ eugboardn = webflow fluid typecast » Leankit liquiy

- Sondglo:
PERFECT AUDIENCE 3CQUISIO ~ ADSPERT CODE ol __ B Mo M Imoglps A% A4 Basecamp 552715 yran egiay>
dn insdevaut Gxure @ TR

shoo nanigans SearchForce g @ DB ONEADL sghtivor
Marin Qwaya 8 INVOLVED MEDIA € i GOOR ﬁ() saBa L 5 "a!“wo SOCM‘\‘[ECAST b 2
e T TRIGGIT €IS0riin ‘\A BO0R0O! G ZIPAG! slack  pesembla 3, workboard 9% ean &I @ pentaholisten & NUEVORAcollect:
sidecar *q, 'MAGNE-+IC SocialWir . ImprLi A @PivotalTracker & K2noanFiow wa »| | bime al PROGNOZQlik @ @ctian k:
adCoreamm shrucemediaupeast Accpt s Pageshh !P/""a’.(‘ls)&d: Y. 1 akm 2 4 kanbanery(task v smartsheet | | pirce = ﬁ‘\ s
SunnyReports' “ISHIFT & Adthen. @24 Bright 4 F cventa-mu}rs‘ n*g G!MNGIANTH\N“N“O) = twire Yesware ®MBITIO! i M mindjet ganttergGa, CJ v{mknmgllqn Flow| | TIRCH DataMentors {

. CITRIX @ Wavecast attend Brondscopic esti i E <3 appglu
et G T AllanceToch ETeeey ouc crowoniTon EVIBETRACE % wadietizator -/ lAPT ;{é;;i;')'(enkcfc
0l

€ fuze
Communities & Reviews g cm.nsptur\n_gvem

&) Conceptboardclarizen &
£
j event YEvite amRlivestreamn. Hcouvusnou

-“-PANOHAM% . marketforce Information

2 " lver g tresata Builders 1o0¢
/it Wrike W VERSIONONE kanbanz=_ scrumbo 0 ta !
FRS lpptual,.. Tlowdockaxosoftff] Redbooth E,'RPPCH" splunk - context ;i Goosoats
tar: cut , fedox.

@vnuneﬂi?{:ﬁ‘s’“mr MED persado Lander| |"¢ Veloe mfire SKURA Q2

4 pata
o 0 Pipeliner tprocess L] sqwiggle [/orkado DATATORRMENY - Predixion HE
jivepisaus o o) @ Hoopla| [ xert @ conferizeOnstsa POTME b = TG Feng-GUI " Marketvibe 3 implisit< (9 7% showpad scépos| £ @D ACTUATE. "% lodker Ceon Alpine
Ghiiztaction toscarvore ret [Enon T Wb o (€8 L B Aderie ¢ 4 i e

“BIiTAM

i o
arkPage ysabile TinderBix gnDecisiontink o Angoss© EIEIE] !
ACTIVEC Quamymecting ' eventocef || mfi':i"i"‘\g@ﬁz:“mf' S 2 hooplaUpsy OMMKEE R @ i | Vendor Data/Analysis e PGy INSIGHTSYllow
=
Dat
x

o A
MUUT; introNetworks {(an ér&,,( minerJe 1o LUTION K IMini =
(R) 28|~ HIGHER LOGIC g : oot c"‘“":% Webinarscra, LUM! Attend.com || (e . Kameicapr 3 @ Contactually Wic e | e CROWD VB | Profiles .. RealStory [T e Dimmmmgf:'?:l!m))w;::g:
~{®echo pliiék intensedebal Cacki€®  Gnanxi|| © eventorio®®eventious®) InterCal D ovoomen B oA ol econde | [cleafisiide. {); prezi8" (17 < - ALC g yCrunchiBase @ IDCS WA ™ ey datoramal Pimeions Lo Jmp. At
©) JomSodalv/icomiviafoura™ 325" oxwall O s core x| | @ hub € GloboMaxer BITESTITEN optinmesnster L ¢ 1 £ | |G ‘cveleleven ] cloze (o brail €% Venture Scanner wiering b DEEN § Capterra| | - TARGIT ## PitneyBowesSilvell >

G Data Management Platforms/Customer Data Platforms lyris Commandia _eco. Tag Management Identity Cloud Integration/ESBs  TormaShy APIs  iee
= o - acx 4 <> log seg e ae - n
=) 2:( exelate ©*LOTAME Data X0 krux neustar Fabric TURN AGILON= | MINTIGO & a5 core| |;;§1I.:E @wnse.io #TEALIUM __ensighten @ 0H0sTERY || GIGYA janrain 9ne |;1-1-1-,,,f,[,,mscmatsu talen IWGP f%m;’e‘,‘ SgsLAvER7 (ioscale
o ~orocketfuelsptimove, TMAVEGE jjento AUDIENCESCIENCE RediPoint™— Fliptop OSense g duieniTionone || ORakuten (] i Qubit. @ okta [TTEN snaplogiceon, Lo,k Onesaas g Bedrod A\ ADEPTIA|| ©SMARTBEAR
s = JECONIC conversanT O (£0) falespredict M 1 |--dLiveRamp wOoPra WIBI .4 PreactLyTl_cso TR tcuincol [} [ impactRaci it Google | LoginRadivs (0 (G || wovern 22P1E] o KEVY CR0oM 0 muteson-E8B L tverbat [kimono o
REACHFORCE- [a-mo-bee] |/ EVERSTRING tytics NICE & Possee ADNOLOGIES :  » 5 « « ‘s Lattice RADIUS cooui datalicious S/GNAL Hub'Scan || Pingldentityyonecnock = |  @elasticio kapow WY &Bipes LiaisoNg trayio| | WS SOA sorware
Platfor uit arketing A a ampaign & Lea g e e erience Manageme
w Y = m/s - [ @ ko :(éopno@étwlger‘? . T LEADLANDER - ob: ilu:oxzs = S|GNP:)ST é‘Comertr Acouna.ensmvm. d‘l:ﬂmi( €8 b :OdWhUb[ | shopify elast th D‘;Wymu“mz’%mv
ATA. ¢ nimble 4 s InfoFl A daptiv. W weebly § I elasticpath'm Bigcommerce.
= > . Hube}ﬁt M“J h"nsu.'TE atle H Sedg A natcm;ck’bwriln:s%g attentively (©3 Signal Engage onn OPENTEXT & 0 °%, Bi . webnodes | Ev)‘ e H'm-rmsm»‘ g fw LemonStand
S & |idobe SDLe method:cr Opd)d(‘i'v%:ﬁwwﬂ L1sMAC || Avtopilor 4@ micHToN 4 b aciatY : D rererikBe-Spirit e, A A ool e[| e N e cormarcsy PO NEX TERNAL
@D O |oracLe 9Sas 'mw CRM ol T quyﬂ M_Q_ Ciod o €T igue Semarksteer)) U inBoundio ) Prospecteer Fbout (=20 4 e |fcamem 2 moks A @.....e“a;:.'.'."r';km hare b5 oo magmolia || syancate () hybrisenodegs:a abilitycommerce LRP
5 t QOUYMARKET Stcé ¥ dimelo [ 10080 CRM C'VM"D ‘"l‘"&tsmomwsw /). (.)(ig,::ifgf?(‘fn h:ﬁﬁ':m /\LJi -r?)r:):r‘:v Spakal eldomn Y ] G X é b 3 “O”l‘:;:m' @‘: snedn cominerce "z <]
< < W@O » [\ hex) Agiecd [ Streak &35 Hie = ko Seavave s Skymosty | iz ol émbkerm"ﬁi'fi},;,.}‘.. pland” ;;7‘: d FATTERC Comcade Server 'gig:z.:;'f,‘.“:,wy‘\’t‘ e L Kalio 0 SPeed ocommerce
o 4118 JUNCTION " leadsauared o harp he et-Results™ L") 2 ite’ .o Drupal 74 iz il | ¢ = VT IAGGED PEA I omnma
act|on sttecoreMarketo' || B e Serole SIJR Salester Appivo E9Maxnie |, oo e Sheep i Q) dot LeadLte & Contact: Ll I i ol 5 imelight”" e Ao Ziaes 6 ploa “(8) Smerseo | S NUORDERQH 55nce act <pr noy Joukeomess enda
Infusionsoft e Microsoft|| W] wWorkiet] Zurmo Cansule [} AST=AN ®LOGICEOX Rope® % ccints ® SimplyCas® I RBRRRMI - ctecos - © everlytic percussion Paper ThinBRIDGELINE", 7711+, 32 dotCMS Etaskats| |1 icrpsc 5 Digital River cleserbridge // Forward Li) highwire
o Databases & Big Data  prwremmyrermermpeenly  Cloud/laaS/PaaS 2 My Marketing Environment  gemovermpe
r D |rereis oS rounnanons ) O Clustrix . EBSOrA Zettaset | amazoncom Google <+ DigitaiocenSOGRID & Google Godd = DerAPPTIMIZEA = [TV a ce [glassdoor )
S5 e . aﬁ-lsﬁgﬁygz;ﬁwmé 0o @) i, aveimix < g c%kon‘g;\"b@zzg;:xgm mennino T o o e B 2 (Coogle B Mt ) o s ine W
P MAPR EDB i 18 rackspace " SCALRFlXI bielock Kinvey (0 The & deeplin - conduit UPRTRENDS JavaScript g ®0-11EDUG " OUNCA w Alibat se)slicioshare  mmm—
= D |9software-. ELUID oo - Hortonworks ®” Oxdata caspios; | |Eng = ity o y Sencha /<% NBuilder [GE7 () jeanplum nede ¥Atlassian @ Cromel | BlazeMeter = |twitter3 YAHOO!AOLS ! .‘If StumbloUpon Methp
== E 0_?;.'2225»':?6 ﬁﬁx'ﬂﬁc’ ,‘f"()c'ollr{:gze)?b??gHTGridGah.‘-'E © Cloudyr “lWhEdnaS'&egaTe’%:mm P 8 AppscendV/ PN, et S @hcuavs eerowlﬁsevy % "‘:Eé#lgvgn Z | FOURSQUARE Dineres} velp?¢ YLD e tripadvisor gpicy
U " MarkLogic' eomacy o=d~-=< 0 [ <cqosoixc P radware vmware @pprenda || Apps Freedomshoutém il Splitforce || 5] stackoverfiow © New Relic® SMARTE: AR Bai @iz amazoncom snapchatm&-mwu‘(andex W reddit

by Scott Brinker @chiefmartec http://chiefmartec.com


http://cdn.chiefmartec.com/wp-content/uploads/2015/01/marketing_technology_jan2015.png

\4

MARKETING SOF TWARE

marketing intelligence
marketing automation
workflow automation



\4

TAKEOVER

DYNAMIC LANDING PAGES

HubSpHt

€
)

5 REASONS TO JOIN APH, TR —
COMMUNITY GROUPS



http://www.hubspot.com/products/landing-pages

\4
DYNAMIC LANDING PAGES

landing cTpaHuua reHepmpaHa
CMPAMO TBOETO TbPCEHE, NINYHN
naHHW unu referrer



\4
DYNAMIC ADVERTISING



1—* :
DIO prod HARDWARE * travelocity ‘

You'll never room alone”
-
o .
N
ot S % 0 -
. l'%' o ~ A
A = S >
a U d ee e o *
o 3 at fence HARDWARE *+ travelocity’ -
You'll never room olone” !
- ‘° Moraidines.. =
: ncisco.
o




Ooaxamnm-—-—-—-—-am< o>

Agencios Media E.lyim “DSPs”’ Ad Ad Networks Sharing Data/
i Y [ Pfoms  \ ¢ \ [/~ FExchanges "\ Horizontal Google ¢ SocialTools |
. i YAHOO' icrosoft Media
OmnicomGroup OmnicomMedioGroup?, w ® doubleclick N Aol, facebook
TrengDesk invitemedia’ - 247 ~audience “3. shareThis*
‘x IPP m 1 c [ ' +1 ] rightrﬂed la \" REALY UNDEm:‘E *BurstMedia *c|ears fin
B b = o Ccp &M[( (_:?j interclick ’:.};Egﬁ - pring
Jrn Advigsisg.cim prg— 2 wesknll ri-{.jmndne"' gigya
PUBLICIS VivAKI DataXT €3 -—s-A—v-- Video/RichMedia -~~~ e
. O-y-a-l- r e, =
I éilgg!l 4 tremor [ media Optimization
G CAD?EON N appnexus .'“(é(,l::tii}.ie BrightRO” m-! BBF ( b ooe
e e CONTEXTWEB " R P
Interpublic Group efﬁcnent Sy RS e e i odcogqu f3 mnumﬁnnm v |CQ0
ZTRIGGIT =, < i
= = 'A‘\'I’A‘ S | adnet|k° &Ny adBrite K] u"w e Vert!cal @) seortgenic PubMatic
" adap tv YRAVEL Shelter Acormra
— g . .qB AdBuyer.com doptv gl vaaver Net Techclogy Made S NAT ION jumDSTART ADME‘ D
- 88, +Trade Desk ": penX @iy Wi oci et Glam .. B
MDC X PARTNERS ﬂBRANDSCREEN 4 . J g
AKQA\ . Targeted Audence ) Publisher
mediabdegrees - ) |
. Croalive ‘ Data DMPs and Data - T— ( collectivemedia Ul ( Tools ) \
LB: / Opimization “\ /~ Optimization "\ Aggregators 5 LOTAME ross@f:er::;c?ed'a Mo .c-fatTall
icrossing £/ o O | | W pige | | ©Obluekai exelate G coc mmmes opion® T o) | Vieldex Y
teracent TUMRI "o Demd ).{ i , criteol.. Simplifi ShortTail
fonINTERACTIVE adroit -{@ dapper quontcast emae / Performance N\ ' YieldBuild
= — ® Telkpar MAGNE+IC =% IRER WA ‘nmeweon  VIBRANT ayieldbot
& atat|Interactive struq  shapads Red Arll BE®»Man brilig ““""‘°“‘”(‘:’tgf°‘l GREED i, ccrs scout 21aly1
. choice@stream JovianDATA : o uanchEd ; i ;)
Qo vodie mixeo | | - | | Mo TR - Ir—
WEEICHIENAY: o L860lasX SpTERACTVE Datran Media hydra [ doubleclick \
[_JwebVisible k@Ready' ADISNJ k |3 PERMUTO ) riUX l (fihunw) &) TattoMedia NVTheUseful gﬁMedme . o m
Ad Servers Analytics Verification Data Suppliers admob Mabille: o Amones » o
f _ ks (O-MNITURE' m.\ o et N (:i“SEExperian ) v “gumptop INNOBI il VpenX
. dOUFJ|eC|ICk = unica sy w é.md ot A GREYSTRIPE Quattro .. ADTECH
by Googh tri ) atalogix 5 ’ /" millennialmedia (EE :_ | 4 Whesl'
pointroll at|aé @Te Si= tracksimple Aﬁ, ‘{f}" vizu TARGUSinfo nielsen | \& st transperaJ i T J
eunee | I I e ADETZE ) i
“>Mediaplex webtrends convertro eBureau = AdOps/Infrastructre =
. ™ % MARKETSHARE @ “visualle” M“""l"'ﬂ (N) NETEZZA IflI DDS  Sobrgnt) centro faciicarey  “% theorem
mediamin ~ s ol ClickForensics A (infogrou i MEDIABANK. i Q oA n:
! J \_Google anaiyiics J \@ .. J \Unfogroup 4T J | 2 »operative. TRAFFIOD  FADIFY |

r 1 \ A
i \'8

\ g

?artner.s LLC

tkawaja@lumapartners.com

OO MITOV—-—-r-rwmc o
moOozZm—ocCc)»

© LUMA Partners LLC 2010


http://is.gd/OPb33U

J.
RETARGETING

USER VISITS
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USER 15 SERVED
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Retargeting
@

Must-Know

Stats

Consumer’s reactions to online ads Retargeted ads

30% 59% 1% woaee

increase in

Web visitors who have been retargeted  Dranded search

with display ads are 0
more likely to convert )
Websites seea  patargeting can increase conversion rates

7260/0 by as high as 147% +I47% CTA

lift in site
visitation after
i 72 (y of online shoppers are likely to abandon
retargeting 0  their carts before checking out.
exposure Without retargeting, only ".7

of those customers return )

to complete their transaction

I
67 of online advertisers are now using
O FBX exchange for retargeting.
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Double Your Social Shares: The Visual Guide To Web Scraping and Data Analysis
A Guide to Grow Your Blog (or Any Blog) 10X Remove

Step by Step Guide to Grow a Blog 10X

How to Analyze Your Blog to Double Your Social Shares

Add Another Title

King


http://kingsumo.com/
http://kingsumo.com/

AUTOMATICALLY OPTIMIZED
HEADLINES

n going through
'+ next meal,

yeing and
a meal from

A restaurant owner left the most s § e He's too poor to afford a doctor bhut
heartwarming note for the person , . not poor enough for government
who was digging through her trash. m help. That's where they come in.
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single source attribution
fractional attribution
algorithmic attribution



CPC value attribution model

First click 5 Last click




MARKETING ATTRIBUTION
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Load Reports
Email Reports
Web and Campaign Activity
Company Reports
Ravenue Cycle Modedes - o Settings
alze
oY ACCOUNT:  Above Market

Opty:

Has Opty Roke:

Landing Page Reports
Program Reports Weok of Juf 31, 2011 - (2 imteracix
¢ Opportamity Won
" Mame: Lead
Typec Ne
Amowat £

Interactions (Cumulative)



http://www.marketo.com/software/marketing-automation/analytics/opportunity-influence-analyzer/

\4

MARKETING ATTRIBUTION

Touch Weights

Web Visit: Landing Page Visit: Message Clicked:

Form Viewed: Form Submitted: Doc Downloaded:

Webinar Registered: Webinar Attended:



https://www.act-on.com/products/platform/reports-and-analytics/
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DATABASE MARKETING
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DATABASE MARKETING

consumer databases

statistical techniques

behavioral modelling
direct sales
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DATABASE MARKETING

1. mystery lists
2. buyer databases

3. coordinated customer
communication

4. integrated marketing



\4

EVENT-DRIVEN MARKETING

An Event was defined as a detectable
change in an individual’s circumstances,
today, which is significant, either in fact

or in their mind
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EVENT-DRIVEN MARKETING

individual
today significant
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EVENT-DRIVEN MARKETING

today
/0% response rate within 24 hours

25% response within 48 hours
>10% in 72 hours
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EVENT-DRIVEN MARKETING

triggers
simple events
significant events
super events
lifecycle events
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TAKEOVER

TRIGGERED EMAIL
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TRIGGERED EMAIL

v Trigger: Downloaded an Educational Offer

<« Send: Transactional Email With Next Step
Call-to-Action
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TRIGGERED EMAIL

“i Trigger: Took One Action in a Series, but Not
the Next

<  Send: Related Content and an Alternative
Action
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TRIGGERED EMAIL

Y Trigger: Recently and Highly Engaged or
Lacking in Engagement

<« Send: Timely Next Step Call-to-Action or
Reengagement Campaign



.

Gutbound


http://www.outbound.io/

TAKEOVER

C)utbound Campaigns Live Stream Settings

History Al B | roocton

Logs for environment: Production

EVENT DETAILS USER STATUS TIMESTAMP

User did Watch intro video George (v a minute ago

I New user created George (v 11 minutes ago

I User updated Josh (v 28 minutes ago

I User updated Nigel (-:j» 28 minutes ago
User did Replied to comment Josh («y/> 29 minutes ago
User did Uploaded photo Josh ’g: 30 minutes ago
User did Commented Nigel ’f) 30 minutes ago
User did Watch intro video Nigel (\@ 35 minutes ago

User did Completed profile Josh @) 35 minutes ago



http://www.outbound.io/

Who should receive this message?

If a user takes this action Signup send a message.
Delay: 3 days
Add afilter

has not done Complete Profile

Segment users by | Events

User | has not done Complete Profile

+ Add a time period

+ Add an optional property



http://www.outbound.io/

Push Notification

To: Insert User Data

Include user data by dragging it into
Badge Count: 1 the message
Payload:

Message Body

,you're almost done! Just fill in your and you're set.



http://www.outbound.io/

Campaign: Add fav player - push > e B~

Campaign Users

" 2556 1738
| 1252

38-19% * 2556

8732 5113

2557 485



http://www.outbound.io/

3,204

Users did Signup

1,068
Users sent an email
43% opens 31%clicks

1,068
Users senta push
notification

1,068

Users not messaged

52%
23%
4%

45%
34%
3%

25%
18%
2%

Did login

Completed profile

Upgraded account

Did login
Completed profile

Upgraded account

Did login

Completed profile

Upgraded account



http://www.outbound.io/

DRIP MARKETING

Available Actions Drip Logic

Marketing Manager

Drip Marketing - Scoring and Nurturing Whitepaper


http://www.sugarexchange.com/product_details.php?product=577

@ Workflows > Edit workflow X

& (& https://app.iterable.com/workflows/edit?workil

Edit workflow

@ iterable Untitled Workflow

Overview
Created 7 days ago - Updated 3 minutes ago - 12 total nodes « 128,233 users currently in this workflow
Limit simultaneous workflow entrances per user... @

4 ADD ACTION NODE + Y ADD FILTER NODE + 3G AUTO-ARRANGE WORKFLOW 4 SEND TEST TRIGGER.

Triggered

Workflows
128,233 users here

User adds an item to cart

Events Log
\ =1 getorm sctiel 27 Perform action

o3
Templates ')—‘/ Perform action O users here ST

. :
s Update user's profile with Update user's profile with
Update user's profile with {"group”:2}
{"group":3}
{"group":1}

Experiments

Revenue 8 Perform action Filter users

Ousers here

Intemmations Wait fo Waitfor Split via weights
25 min

1day

Settings

S

? Filter users Perform action < Perform action Perform action J_ Perform action

0O users here O users here

Matches query Send email Send email Send email Add user to list

1 criteria... New product roadmap Template New gmail schema test Template Email Newsletter 12/23 My awesome list



http://blog.iterable.com/iterable-launches-workflows-for-ab-testing-email-drip-campaigns/

LEAD SCORING

Cold Lead
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TAKEOVER

Potential individual-specific demographic

scoring rules
L] Title
[ Role

[ Purchasing authority

[] Number of direct reports

[] Level of manager (to whom do they report?)
[0 Years of experience

[ Specialties

] Type of email used (Gmail, corporate, Yahoo)
[ Years at current position

] Designations/Certifications

[J Honors and awards received

O Social network participation

[] social network connections

U] social network influence

[] Public recommendations

[] Affiliations - groups and associations

[ cCareer interests

[] Personal interests

] Degrees received

OOoOonOd

Potential company-specific demographic
scoring rules

] Rankings/Stock Indexes: Fortune 500/Inc
[J 300, etc
0 Number of employees
[] Company revenue
[] Revenue growth (growing, declining, etc)
[0 Company financial viability
[0 NMumber of divisions
] Number of products sold (SKUs)
[0 Location
O city
[ state
O zip
[] Country
[1 Phone area code
[] Headquarters or satellite
[] Location of branches
[ size of branches
O Website traffic
O Website plug-ins
] Year founded
Organizational structure (proprietorship,
partnership, corporation)
Geographic markets served
Competitors
Partners
Fiscal year end
Industry

I I Y A

Relationship scoring rules

[ Account type (Potential vs. Actual)
[] Customer

O] Partner

O Competitor

O] Prospect

[ Investor

Previous relationship

[0 Ex-customer

[ Lost opportunity

[

O Product(s) purchased
] Complimentary technologies used (CRM, ESP,
ERP, CMS, MRM, MA)
] Recycled count
[] Lead source
[] website
[] sponsorship
] PPC
[0 Content syndication
[] online ad
[ Budget defined (Monthly, Quarterly,
Annually)
] Timeframe (Project completion deadline)
L]
]
]
]

Did everyone in Sales and Marketing mark the same
attributes? Discuss any that don't match and then compare
to the reporting and buyer personas you have created.

Do the demographics match your personas and the data in
your reports? If not, discuss these with the group.
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LEAD SCORING

Viewed landing page
Fills out form on landing page
Uses instant chat functionality
Uses request a call back functionality
Viewed - any
Viewed - product specific
Viewed - pricing
Viewed - customers or reviews
Viewed - multiple web pages
Viewed - multiple web pages in T WK
Shared via social sharing
Browser used



\4

LEAD SCORING

i 1-Change Score a5

ol Add Chaice

Choice 17

If: | Click Link "’ is "f /marketo.../no-cookies/stop e

Score Mame: | Behavioural Score Bl Change: | +10 3

Choice 2 7

If: | Click Link 2l | s ‘*F /marketa.../no-cookies/play + v

Scare Mame: | Behavioural Score 2| Change: | +1 &3

Default Choice

Score Mame: | Behavioural Score 2l Change:

Mote: Only the first matching choice applies



http://www.marketo.com/lead-scoring/

LEAD SCORING

Accounts Contacts Opportunities Forecasts Contracts Orders Cases Solutions Products Reports Dashboards L)

Prioritized Leads

Mew Lead | | Change Status | Change Owner | Add to Campaign | [

Action Name Company Email

Edit | Del | §9 Feager, Patricia International Shipping Co. C natricia fi

Edit | Del | &9 Mcclure, Brenda
Edit | Del | &3 Bair, Betty

Edit | Del | §9 Braund, Mike
Edit| Del | §9 Glimpse, Jeff
Edit | Del |

Edit | Del |



http://blog.bigml.com/2014/10/09/how-to-build-a-predictive-lead-scoring-app/
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PROGRESSIVE PROFILING

Marketo Research on the Impact of Removing Form Fields

Flw Name ' Flist Haanve . f irst Narse
Last Namwe y Last Name A Last Name

Woek Emall ' Work Linail ) Yiork Fmalt s

Job Functlon: * (3.0cs (e - Company . York Phone:  »
Comparny Job Function: * <ua = Company

FEmployees = o .. = Job Function: »

Industry: * [ Adnrisioo & Neda |» # Employoos: #

CRM Systome. =

hi’u(ﬁ\_

Short Form (5 fields) Medium Form (7 fields) Long Form (9 fields)
Conversion: 13.4%  Conversion: 12.0% Conversion: 10.0%

Cost per: $31.24 Cost per: $34.94 Cost per: $41.90



http://blog.marketo.com/2013/02/landing-page-techniques-that-drive-higher-conversion.html

Progressive profiling - collection

1. Basic Lead Form

First Name
Last Name
Email

Company

GET OFFER »

When do you need
this solution

2. Returning Leads —
Pre Populate

First Name |Tim
Last Name | Smith
Email | tim.smith@novaco.com

Company Novaco

GET OFFER »

4. Returning leads —
Personalize — Pre-Populate —
Progressively Gather More

Welcome back Tim Smith.

3. Returning Leads —

Pre-Populate — Gather More

First Name ] Tim

Last Name | Smith

Email ]tim.smith@novaco.com

Company |Novaco

Job Title |

Phone|

GET OFFER »

Please complete the form to receive the offer...

Email ‘tim.smith@novaco.com |
Industry ‘Please Choose r v
What is your ‘Please Choose r v
budget

| Please Choose. v

GET OFFER »



Progressive profiling - logic

-
<

G

“How often do you provide accurate information 1o the following Inquines ?” C

w BRarely

Name

® Never

15t
contacCt

o)
contacCt

later

contacCt +

behavioral

Source: MarketingSherpa and KnowledgeStorm,
“Connecting Through Content"



. 83%
wore retevant commurication || 7:.
6%
ncreased customer engagement || ..
. - 3%
woretimety communicason || >~
Increased opportunities for cross-sell and _ 65%
up-sell 61%
. 56%
saving time || 5
57%
nersased rovene | <
2%

Other

1%
0% 10% 20% 30% 40% 50% 60% 70% 80% 90%
m2014 w2015

Respondents 2015: 392
Respondents 2014: 433

Note: Respondents could check all the options that applied.
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