LANDING PAGE OPTIMIZATION

MOCPELLAN U BNALEN

A/B TecTBaHe U
npouec no
ONTUMU3UPAHE
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KAKBO E A/B TECTBAHE?
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KOHTPOJIHA BEPCUHA (A)




TECTOBA BEPCWA (B)




NMNOTPEBUTEJNIAT OBUMUKHOBEHO
HE PA3SBUPA, HYE HELLLIO CE
TECTBA!
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PABHOMEPHO ,,CEPBUPAHE"
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STATISTICAL SIGNIFICANCE

©

Tpsa6ea pa umame mexxay 300 nu 3000 uHTepakuum c
TecTa, 3a AJa UMaMe BaJIMAHU pe3y/ITaTU OT Hero.

He MoO)XeM pa B3eMaMe pelleHue 3a ToBa KOsl BapyaLuus
€ No-ycreLwHa, Ha 6a3aTa Ha Ma1bK 6poM UHTEpaKLLUMN.
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KAK PABOTAT COOPTYEPUTE 3AA/B
TECTBAHE?
 CKpUNTHT Ha codTyepa ce
reHepupamvKku s B ABMXKEHUe
PEAJTHATA B/ CTPAHULIA KOHBEepCUU un Apyru

@ _ MHCTaNMPa Ha CaiiTa BU.
CEPBUAPAHE U ASMEPBAHE
 Tou BU3yasimsmpa
Ha 6pay3bpa (Java Script).
UHTepaKLUM.

_ rewepupaiin s
 OTUMTaT Ce KJIMKBaHUA,
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KAKBO USMEPBAME OBUKHOBEHO?

@
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« OnTUMU3IUpame 3a ,KoOHBepcua“ uam 3a ,uHTepakuma®.

KoHBepcuaTa“ e ussbpLuBaHe Ha OCHOBHOTO AelNCTBUe
Ha JIGHAUHr cTpaHuuaTa (NoKynka, perucrpauums...) 4o
Kpai# (T.e. p,o Thank You page).

SJHTepakuuaTa“ e B3aumoaencTeue Ha noTpebuTtens c
eJieMeHTUTe Ha CTpaHULLaTa - OGUMKHOBEHO , BpeMe 3a
pasrnexaaHe“ u , KiMKesaHe" Ha IMHK unu 6yToH (camo
KJIMKBAHETO).
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KAKBO CE CJTYYBA CJIEAQ TECTA?

@
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* AKO TECTDBT € ycnelueH, T.e. aKO TeCToBaTa Bepcus e
nobeaunsia KOHTpPOJIHATA:

« KOHTpO/IHAaTa BEPCUSA Ce MPOMEHS, 33 Ja CTaHe KaTo TeCTOoBaTa
Bepcus (NpoMeHs ce LBeTa Ha ByTOHa, TEKCTa U T.H.).

« Cb3aBa ce HOBa TECTOBA BepCUA, CbI/1acHO cieaBallaTa
XMMNOTE3a OT MNJIaHa 3a TecTBaHe (HeMpPeKbCHATO TecTBaMme).

* AKO TeCTbT He e 6un ycnelleH, T.e. aKO KOHTPOJIHaTa
Bepcus ,nobean”:
« KOHTpO/IHATa BEPCUSA HE CE NPOMEHS.

° C'b3,£|,aBa HE COBa TECTOBA BEPCUNA CbIJIACHO XUTMOTE3a OT
MNJ1aHa 3a TECTBaHE.
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LLUKDB/TBT HA YCIIEXA

AAAAAA
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3ALLO E BAXXHO AOA INPABUM
A/B TESTING HA HALLIATA
LANDING CTPAHAULIA?
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TPUTE N3STOYHUKA HA
BAbXHOBEHME 3A NOAOBPEHUE

1. No6pute npaKTUKMH

2. ToBa, KOeTO NPaBAT ,,KOHKYpeHTUuTe"

3. AHanus Ha HawuM co6cTBEeHU pesyaTaTu (ucTopus)
4. TectoBu faHHU (LeneHacouyeHU TecToBe)
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AOBPUTE NPAKTUKUA B bBPAHLLA

* bsiorose

 KHUMm

 O6byueHus

* YbpKLIONNK
 KOHCyATaL MM C eKcnepTuH
 O6CcBIXKAaHE C KoJleru
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KAKBO INMPABAT ,KOHKYPEHTUTE"

@
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* Kou ca KOHKypeHTUTe HU (paboTelum c HawaTa
ayautopus)?

« KaKk M3rnexxpaTt TeXxHuTe JIeHAUHI CTPpaHuuu?

 KakBM efieMeHTU UMaT U KaKBa e CTpYKTypaTa?

» KakbB e TexHuaT copywriting (3arnaeus, Tekcrose)?
« KakBu calls-to-action usnonssatr?

« KakbB e npouecshT UM Ha KOHBepcua?

» KakbB e TpaduksbT M oT Kbae? (SimilarWeb)
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AHAJIN3 HA HALWUN OAHHN

@
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 MpaBuau nu cMe NoA06HU NIEHAUHT cTpaHUUM (Mnu
npeauLLIHM BEpCUU Ha HACToALWLATA)?

 KakbB € 6un TpaPUKDBT U OT KaKBU KaHaIn?
- KakBa e 6una , knMKkaeMmoctTTa“ u Knge?
- KakBa e 6una KoHBepcusaTa no AHu, ceaMuLU, MeceLun?

 Kora cMe ce npeacrasuamn aobpe n Kakea e 6usa
npuyYMHaTa?

» Kora cMe ce npeactaBu/iun 3/1€ M KakBa e buna
npuyMHaTa?

 AHaNU3 U nssoam
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LEJIEHACOYEHO TECTBAHE

©

* U3nonseame ,Liukbna Ha ycnexa“.

 CbcTaBsAMe CNUCDHK C XUNoTesu.
e CbcTaBsAMe TeCTOB MNJI1aH.
 [poBeXxpaame TecToBeTe U U3MEpPBaMe pesyJiTaTUTe.

° npaBMM dHaJIu3 U B3€MaMe peLLueHUA.

SoftUni

digital




3ALLO E BAXXEH A/B TESTING-DbT?

©

Hue cMe akTUBHaTa CTpaHa.
He yakame HellaTa Aa ce cayvar.
He cMme HaGmopaTenm.

TecToBeTe ca LeJieHaCoYeHU U NJIAaHUPaAHM.

Hue onpepensame nocokaTta u 6bp30 gocturame Ao
pelleHue, noJsiydyaBamku obpaTHa Bpb3Ka.
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KAKBO MO>XEM A
[MOCTUIHEM?

SoftUni BORIL
digital EEEE



[lhaBHO NoKayBaHe Ha
KoHBepcusaTa (MHTepaKkuuuTe).

digital



3abeneXxxumm pesynTtarTu.

digital



[loBeyeTO eKCnepmMMeHT MoXKe
1a Ca HeyChneLuHU

(T.e. TecTBaHeETO He NOKa3Ba roJisMa pas/iuka MeXxay
npeacTaBAHETO Ha BepcuuTe)
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KAKBO HE MOXXEM A
NMOCTUIHEM?
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be3KpaeH pacTe)X Ha KOHBepCUATa
(MHTepakuuuTe).

digital



CKOK B KOHBepcUATa, T.€.
SJronemMusaT yaap“.
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AOBPU NPAKTUKUA INPU
A/B TECTBAHE
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1.

TecTBaMe caMO e1UH €JIEMEHT B
AafeH TecCT.

digital



2.

B nagpeH MOMEHT Teye caMo eaAuH
TEeCT 3a AlafileHa CTpaHuLua.

digital



3.

[Moaabp>xaMe AsBHO HanUcaH
CMUCDHK OT XUMOTE3MN.

digital



4.

Xunortesurte ca pasnpeaesieHu BbB
BpeMEeTo C MOMOLLTA Ha TECTOB
NnJjaH.

BORIL
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.

B3eMmame pelueHuss caMo Ha 6a3aTa
Ha BaJIMAHU TECTOBeE.

digital



6.

[lpouecsT No TecTBaHe M
MHKpPEMEHTaJIHO NoaobpeHue
npoAb/HKaBa LMKJINYHO.

BORIL
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N3non3BaMe aaeKBaTeH codpTyep
3a A/B TecTBaHe.

digital



YECTO AONMYCKAHU ITPELLKN A
JIOLLIN NMPAKTUKN
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1.

He ce TecTBA.

digital



2.

TecTdbT Ce npoBeXXaa HealeKBaTHO
(6e3 noaxoasaw copTyep u
MeTOAMKA).

digital



3.

B3emMarT ce pelwueHus Ha 6a3aTa Ha
HeBaJIMAHU TeCTOBe.

digital



4.

TecTBa ce XaoOTU4YHO.

digital



d.

TecTBa ce 1-2 nbTH U ce cnupa.

BORIL
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MHCTPYMEHTU 3A A/B
TECTBAHE
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CPABHEHUE HA MHCTPYMEHTUTE

Omniconvert Optimizely A/BTasty VWO Google Optimize Adobe Test&Target

WISIWYG Ediitor v v v v v v
General Targeting v v v v v v
Behavioral Targeting v v v v v
Statistical Significance Calculator v v v v v v
Pause, Reset, Duplicate v v v v v
Custom Scheduling v v v v

https://www.omniconvert.com/compare (biased, 3awoTto e ot OmniConvert) SoftUni B ODIL

digital ESEE

EV



https://www.omniconvert.com/compare

OmniConvert

A/B Testing tool

Surveys tool

L1

— Omniconvert

Personalization tool (All-in-One Tool

(&

Segmentation tool

Advanced Reports tool

http://www.omniconvert.com
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http://www.omniconvert.com/

Google Optimize

h ? 3

Google Google Google
G Analytics Tag Manager Optimize (beta)

Gain new insight with a Update your website tags Test and deliver more

total view of the customer asily, without having to personal experiences on

experience. edit code. your site.

>/

Google
Data Studio (eta)

https://www.google.com/analytics e
DEMO: google-optimize-demo.avi

better decisions with data.

and make

Google
Data Studio (bete)

Empower everyone to tell

nd make

better st

better decisions with data.

v

Google
Surveys

Get fast, reliable opinions
from consumers across
the internet and on mobile

b

Google
Attribution

Jiscover the true value of

your marketing

Google
Audience Center

Match the right people

with the right message.
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https://www.google.com/analytics

Divi Leads

(D) The Divi Builder

Save to Library Load From Library Clear Layout

LAST 7 DAYS AST MONTH ALL TIME
=5
Insert Module(s)
tandard Section Fulbwidtt on Specialty Section Add From Library
(& st
Divi Builder Settings X
CaIlToActncn
(@) Add Row ENABLE SPLIT TESTING I
r Specialty Section Add From Library

BOUNCE RATE LIMIT

® 5

https://www.elegantthemes.com/gallery/divi/divi-leads/
VIDEO: https://youtu.be/RFMfS3TTRQE SoftUni

digital



https://www.elegantthemes.com/gallery/divi/divi-leads/
https://youtu.be/RFMfS3TTRQE

UNBOUNCE A/B Testing

A/B testing is more than just an Unbounce tool;

it's central to our philosophy on data-driven, Ermaraia Davelopments

conversion focused marketing.

This classic feature allows you to split traffic W et o RESRpR—— ey
between two variations of the same landing page, 0 === @ o0
and then use your dashboard to see which version

performs better.

Setting up A/B tests is dead simple. Each test will T S
teach you more about how your visitors behave, ‘

and what motivates them to convert.

https://unbounce.com/features/unlimited-ab-testing/

» @ @@

Launch Optimize Repeat SoftUni

U|gi'|'0.|



https://unbounce.com/features/unlimited-ab-testing/

APYI'N UHCTPYMEHTW
MO

Visual Website Optimizer

https://vwo.com/

The Top 50 Conversion Rate
Optimization Tools

o

j_—--o: 0000 - —
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000

(s

https://www.impactbnd.com/blog/top-conversion-rate-optimization-tools
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https://vwo.com/
https://www.impactbnd.com/blog/top-conversion-rate-optimization-tools

NMPOLLEC IO
A/B TESTING

(checklist)

SoftUni BORIL
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A/B TESTING PROCESS

@
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1 U360p Ha cTpaHULLA, KOATO Llle ce TeCTBa

[ Brainstorm cnucbK ¢ xunoTtesu (M onucaHue)
] Cb3paBaHe Ha testing nnaH

J CodTyep 3a TecTBaHe: aKayHT, HAaCTPOUKHU, o6yueHue
A Npernepa Ha KOHTpPOJIHaTa Bepcus

d Cv3paBaHe Ha TecToBaTa Bepcus (Mo TecToBus naH)
(J HacTpouBaHe Ha TecTa

A CrapT (+ TpaduK KbM CTpaHMLATA)

d OTuuTaHe, aHa/IU3 U peLLeHus

] BHeapsBaHe Ha pelleHuneTo
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MbJIHUAT NMPOLLEC MO
OINTUMUBALLINA 3A
KOHBEPCUA
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CamMo noBaurame 3aBecarta KbM
,€AUH HOB CBAT" ©

MN3mouHuk: https://www.manageinbound.com/blog/conversion-rate-optimization-checklist

Softuni  [EYeTNIR
digital EEE


https://www.manageinbound.com/blog/conversion-rate-optimization-checklist

v

0 DETERMINING
BUSINESS
OBJECTIVES

Deciding which metric(s) we
want to increase.




BUSINESS e
QUESTIONS

Come up with as many questions as
possible from the user’s perspective.




&

DATA
CATHERING

Set up relevant data collection
and tracking. Wait for the data
to come in.




INSIGHT
PHASE

Analyze all the different sources of
data, identify patterns, draw
conclusions.

Data Is passive until it is applied, in
other words if you don't use it
correctly it's useless.




e IDENTIFY

PROBLEMS
Refer to the data to discover problem
areas which need attention.



HYPOTHESIS e

S Develop proper hypotheses for tests.

Rank the hypotheses based on their

e —) potential and ease of implementation.
This determines which ones we'd test
first.

HOW TO FORM A
HYPOTHESIS

A solid test hypothesis is an informed solution to a real problem -
not an arbitrary guess

A test hypothesis consists of two things: A proposed solution and
the anticipated results the solution will facilitate.

Hypothesis Statement Template

For [X user group)] to the [specific page or from specific

campaign), we believe [insert treatment based on X
data] will solve [Y problem] and increase conversions
from [X number] to [Y number].



0 DESIGN
Based on the hypotheses you develop

wireframes for treatments. Wireframes
are mainly used as communication

and planning tool. Once completed,
wireframes will be passed on to the
designer who will turn them into design
screens (alternative layouts / content
for pages on your site).

Tip:
Your wireframe
must be designed to
be more persuasive,
believable and
user-friendly
than your
existing version.




TECHNICAL Q
INTEGRATION

This is a necessary evil - new design
screens need to be integrated onto the
website. If the changes are minimal,

this can also be done via testing tool
itself.




TESTING

Do a proper controlled A/B testing
following the scientific method, run
every test until statistical significance.

Tip:
The longest you
should run your test
is 28 days, after that
your test will suffer
from sample pollution



POST-TEST @
ANALYSIS
Assess data to discover how

different variations performed
against goals.

Tool:
Find out if your test
is statistically
significant at
getdatadriven.com



D

LEARNING AND
IMPROVING
CUSTOMER THEORY

We analyze the test results (when

done right, each test is a source for
learning), gain new insights, develop
new hypotheses. With each test our
customer theory should improve.




DOCUMENTATION @

Archive your test results
and learnings.




U3 NEXXAA CJIOXHO, HO
- 3ACElI'A - TOBAEEAUNH
OT MAJIKOTO HAYUHU A
CNMPEM 3ATAOAEM HA bOb
U 0A BSEMAME PELLEHWA,
BASNUPAHUU HA JAHHW, A
HE HA ,TIO3HABAHE".

ot |
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KAKBO A TECTBAME?
(MOEN 3A EKCINMEPUMEHTWN)
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N3moyHuuu:
https://blog.kissmetrics.com/online-testing-essentials/
https://visual.ly/what-should-i-be-ab-testing
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https://blog.kissmetrics.com/online-testing-essentials/
https://visual.ly/what-should-i-be-ab-testing

I, TEST YOUR LANDING PAGES

HEADLINES

An attention grabbing
headline encourages
visitors to stay on your
website and see what
you have to offer. Try
out different headlines
and test their effect on
visitor behavior.

COPY

Supporting copy can
strengthen a solid call
to action. Change up
this copy to highlight
different aspects of
yous product and test
how 1t affects your
conversions.

L

(65 001 0 O e— > —

) YOUR HEADLINE

) Supporting copy

.
.
-----------

Q e

Use KisSmatrics to A/B
test your landing pages
and easily view their
petformance with the
best conversion funnels
in the business,

UNRBLATED LINKS

Too many unrelated
links within eyesight

of your call to action
can distract visitors and
lead them away from
your sales funnel, Test
link placement and
wording, and track if
you're lesing customers

through them

.
......
........

COLOR

The color of your
page’s hckground,
text, and graphics
can change the
entire feel of your
site. Mix them up.

CALLTO ACTION
The part of your
website that motivates
! visttors to become a
C—5— customersubscrider
neads to be clear and
powerful Experiment
with different
wxt, buttons, and
B placement—and then
FP test conversation rates.
TOZ
LPED (
PECRIN |- L l FONT & SI128
Some fonts are easier
on the eyes than others,
and experimenting with
varlous sises and styles
can have a noticeable
tmpact on the success of
your sades funnel
PATH TO \
PURCHASE
Test different
purchass paths to
sentify friction in
your sales funnel
and remonve
unnecessary
factors.




L TESTYOURSIGNUP FORMS [~ )

HEADLINES

Like landing poge
headlines, try out

different beadlines

on your sigrup forms
and test thelr effect on
signup rates.

—_—
WORDING OF
FIELD TEXT

Confusing or poorly
wordad field text can
discourage visitors
from filling them out.

— -

-

~

You are called?

~ ) SIGN UP FOR OUR NEWSLETTER!

1 -~ Born when?

CAPTCHAS

While CAFTCHA fields aze good at
keeping spammers out, Slegible ones
can cause many visitors to drop out
of the sales funnel. You might even
Lry testing forms without captehas,

Name:

PLACEMENT OF
FIELD TEXT

The position of the
field text relative to the
input box can affect
form completion.

Page 1 of ...

(1 R4l

—e
e
o -

Fewes form Hekls don™t necessarily
mean more sign ups. Sometimes 25

in the case of lead

it's

beneficial to add extra form Hekls to
extract more information.

NUMBER OF
FIELDS PER PAGE

It your farm Is so long
that It stretches onto
to multiple pages,
consider using fewer
fields and test to see if
form completions are
increased.




=)

PEOPLE IN IMAGES \/S PRODUCT IMAGES

Find out if having a smiling face in your photos helps sell more of your products and services



Welcome Change Your Life Forever!

This book will change your lifel Our dismts, for as long as they This book will change your lifal Our diants, for as long as they
could mmember, ware slways shy peopla with terrible could mmember, ware sways shy peopla with terrible
communication skills, but after reading this book, they heve tha communication skills, but after reacing this book, they hewe tha
confidence 1o be tha lions of the crowd confidence 1o be tha lions of the crowd

ORIGINAL HEADLINE VS NEW HEADLINE

As one of the first elements visitors see, the wording of your headline will affect
what actions your visitors will take! Make compelling variations



Larem ipsum dolor it amet tempor

cansactsbur adipisicing alit labone

Humry! this deal desen't kst long! I

Register today o go irto the dree Heg IStEI’ Tﬂdﬂ.}l’
fur your chance to win $5 000!

TEXT BUTTON VS IMAGE BUTTON

Find out if your visitors prefer clicking links within your copy or your glossy buttons



After reading this book you can:

* Become more confident

* Stand out in crowds

* Hold a conversation

* Increasa your charisma levels
* Turn more leads into sales!

After reading this book you can

become more confident, stand out
im croweds, hold a conversation,
increase your charisma levels, tum
more leads into sales!

BULLET LIST VS PARAGRAPH TEXT

Find out if making copy more scannable will get you more sales



Project details: Project details:

Enter request here

PLACEHOLDER TEXT VS NO PLACEHOLDER TEXT

Try placing words such as “type here” within text boxes for clearer instructions



Changa Your Life Forever!
= .
- m

Change ‘faur Life Forevar!

= -
e

-

.

BIG IMAGES VS SMALL IMAGES

Applies especially for eCommerce product pages, experiment with different sized images



KAK OA HAINMPABM TJ1AH 3A
A/B TECTBAHE?
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CINMNCDHBK C XMNOTE3U (OBPA3EL)

Ne | XUMNOTE3A BETEXKKU OYAKBAH TIME TO SCORE
EQEKT U IMPACT
() NOTEHLUMAN
1. | YepBeHunat CTA 6yToH N3TOYHUK: 50-200% 2
e aoseae A0 noseye npoy4ysaHe XXX yBennyeHme Ha | cegmumum 6%5 =30
KOHBepCcuu. oT cant YYY KOHBepcuATa -
Score: 6 Score: 5
2
3
4.
5
OuakBaH epeKT: KOJIKO CU NpeacTaBame, ye Lie ce nogobpu gaaeH napameTbp
MNoTteHumnan: ,Ha oko”, ot 0 go 10.
Time to Impact: ot 0 o 10 (NO-ronAMOTO YMCNO = NO-KPATbK CPOK. .
SoftUni BORIL

CopTtnpame no Score, DESC n B TO31 peq Hapegame TeCcTOoBeTe B MNaaHa. dlgl al BE
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MNJ1AH 3A TECTOBE (OBPA3EL])

©

XUMOTE3A CTPAHULUA BAPUALIMA | HAYANO | KPAW BETEXKU
YepBeHunAart /ojts YepseH CTA | 17.05.17 | 27.05.17 LLle ce nsnonsea FB
CTA 6yTOH we OYyTOH. peKknama 3a noseve
aosege Ao TpaduK M NocTUraHe
noseye Ha BaAMAEH TeCT.
KOHBEPCUMN.
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YNPAXXHEHME
MOAYN Ne 4
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YINPAXXHEHMUE:

©

1. Oacb3paaem cnuchbk ¢ 5-10 xunotesu (tabauua 1).

2. [la noaroTsuM nJaH 3a TecTBaHe (Tabauua 2).
3. lacb3paaemM nbpBUs TeCT cbe coPpTyep no usbop.
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NOMALLHA PAEOTA
MOAYN Ne 4
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AOMALLUHA PABOTA

©

1. JdosbpLuBaMe ynpa>kHEHUETO.

2. lNpepaBaMe AOKYMEHTa C NOMbJIHEHUTE AaHHM.

3. lNpernexapame pecypcure.
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BbI1IPOCU U OTIOBOPNU
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BbIIPOCU N OTITOBOPH

SLIDO.COM
©

#LPO

CTYAEHTU HA SOFTUNI DIGITAL - UANOCTHA NPOIrPAMA
https://www.facebook.com/groups/SoftUniDigital/

#emailmarketing
@borilbogoev

E-MAIL
boril@borilbogoev.com
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https://www.facebook.com/groups/SoftUniDigital/

BbJIATO4APA
3A BHWUMAHMUETO!
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