SoftUni Fest - Digital Marketing/OururaneH mapkeTuHr

MpoekTHO 3aaaHue 3a SoftUni Fest — 2021.

OnucaHue

M3rpaxgaHe Ha gurnTaaHa cTtpaTerna Ha HOB NPoAyKT/ycayra c noMolLTa Ha uaeHTudMUMpaHe
Ha buyer persona v HeliHWUTe MHOPMALIMOHHK, COLMANHU U EMOLIMOHANHN HYXAM, CTpaTerna 3a
TUMOBE CbAbP}KaHNE BbB BCEKM OT OCHOBHMTE eTanu Ha 6usHec pyHuaTa. PopmupaHe Ha
KOHKPETHM Lie/In 1 MPUIOKEHME HA MPUMEP, KOMTO LU Ce M3M0/3Ba B KaMnaHMATa 3a NocTmMraHe

Ha busHec uenute.

Onuwete HakpaTKo 6u3Heca, KOUTO NpeacTaBAABaTe, HEeroBaTa HMLWIA, eTan oT
passuTMeTro my. OnuweTe moaena 3a MOHeTU3auua, Kakto u “Buyer
Persona”, konto usnbaHABa

o Ume:
e Huwa:
e FEran:

o MoHeTusauus:
e Buyer Persona:

OnuweTte A0 5 KNOUOBU n3Mmepumu 6UsHec Lenn Ha opraHu3aumaTa

e LUenl
e LlUen2
* LUen3
* LUend
* LUen5

Kosa e Bawara buyer persona? Kaksu ca HeiHUTe MHPOPMALUOHHM,
COLMANHN U eMOLUMOHANHN HYXXAN?

* [emorpadus
*  JINYHOCTHW XapPaKTEPUCTUKM

* Uenn
* [pobnemu
*  Hyxamn

° M3nonssaHu MEAMM/KaHaIIM

C KaKBM TUMOBE CbAbPIKAHME LLE NPUBJIEYETe NePCOHATa BbB BCEKU OT TPUTE
OCHOBHM eTana Ha 6usHec ¢pyHuaTa? Kputepum 3a oueHABaHe

¢ TOFU (top-of-the-funnel)
¢ MOFU (middle-of-the-funnel)
¢ BOFU (bottom-of-the-funnel)
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MnaHupaiiTe KOHTEHT-KaMNaHUA 3a onpegesieH eTan oT NbTyBaHETO Ha

norpeburens

*  Wpes:

*  KOHKpeTHa uen Ha KamnaHuAaTa:
e Etan ot pyHuATa:

* BpemeBo pasnpegeneHue:
Gopmatu:

* Kananu:

* AsTOpMWU:

MpunoKeTte NnoHe eANH NpUMep 3a CbAbPXKAHUE, KOETO e U3MN0/3BaTe B KaMNaHUATA.
Otebenexkere OCHOBHUTE BU MHAMKATOPU Ha ycnexa (KPI's).
Kak aa usbepere temara Ha npoekra?

MoxeTe Aa cb3gafeTe cTpaTerns 3a mapKa no saw 1M3bop. Hain-aobpe e aa pabotuTe No NPoeKT
3a cobcTBEHa MapKa MM BU3HEC, HO aKo He pasroJiaraTe C TakuBa, M3bepeTe mapKa, KOATO BU e
MHTEpeCcHa cbeC cBos busHec moaen u buyer persona. Cnegsainte BbnpocuTe no-4oy 3a
ONUCBaHe Ha KOHTEHT-CTpaTernaTa U KOHKpeTHaTa KamnaHus.

CTpyKTypa Ha NPOEeKTa U OLeHsABaHe:

1. [10 Toukun] OnuweTe HakpaTKo BU3Heca, KOMTO NpeacTaBasABaTe, HeroBarTa HULWA, eTan oT
pa3BuTMeTo My. OnuweTe Mmoaena 3a MOHeTU3aLuMA, Kakto 1 “Buyer Personas”, Kouto
n3nbaAHABRA. (4o 200 aymu)

d. MHd)OpMaLI,MﬂTa 3a busHeca M HerosaTa HMLWa ca Nno-CKOpo MH(I)OpMaTMBHM, [AaBaT 3aABKa 3a
KOHTEKCTa Ha MNPOEKTa.

b. MoaentT 3a MmoHeTU3aums TpsabBa Aa Aafe ACHA NpeAcTaBa OT KaKBO neyennTte — MOKYMKu,
aboHamMeHTH, peKsiama, CNOHCOPCTBA U T.H.

c. Jobs to be done couaT KakBa e NpuuMHaTa, NOpPaaM KOATO XopaTa M3MN0A3BaT BaLLMA NPOAYKT.
Te TpabBa Aa AaaT Maes 3a KOHKypeHTUTe n audbepeHumnaumaTa.

d. Jobs to be done ce dopmynumpat no cnegHma HaumH: People hire [PRODUCT] to do the job of
[JOB] when [SITUATION]. The other applicants for this jobs are [COMPETITOR LIST] but your
product will always get the job done because of [KEY BENEFITS].

2. [5 Toukun] OnuweTe 40 5 KNOYOBM U3MEPUMM BU3HEC LLeAU Ha opraHmnsaumaTa. (4o 50 aymu)
a. Llennte ca HacoyeHM KbM LANOCTHOTO NpeacTaBAHe Ha BU3Heca, He CaMo KbM MapKeTUHra.

b. Llenute TpabBa Aa ca M3MepUMK — T.e. 4a/IM ca U3MbJHEHU UK He TPA6Ba Aa e 06eKTUBHO
BUANMO.

c. Llenute TpﬂﬁBa Aa Ca 3a4a4eHN 3a KOHKPETEH BpeMeBU Nepunoa.

d. Tesu LLe/In ca BaXKHW, 3alL,0TO content-cTpaternata Tpﬂ6Ba Aa A0oNpuHaca 3a 14X, a
nameputenuTte Tpﬂ6Ba Aa Ca CBbpP3aHU C TAX.
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3. [15 Touku] Kona e noTpebuTenckata nepcoHa, Koato TapretTuparte? KakBu ca HeliHuUTe
MHOOPMALMOHHMN, COLMANHN U eMOLMOHANHU HYXXan? (a0 100 aymun)

a. AKo nmarte noseye oT egHa buyer persona, onuweTe camo Tasu, KOSTO e TapreTmpaTe C
content-kamnaHuATa.

b. MepcoHaTa TpabBa Aa e cneunduyHa 1 43 U3rAexaa KaTo TUNMYEH NpeacTaBUTeN Ha LeneBaTa
rpyna.

c. MepcoHaTa TpabBa Aa e KOHKPETHA, a He Aa npeacTasa 0606weHn gemorpadckm
XapPaKTePUCTUKHN.

4. [15 Touku] C KaKBM TUMNOBE CbAbPKAHME e NPUBAEYETE NepcoHaTa BbB BCEKUN OT TpUTE
OCHOBHM eTana Ha busHec ¢pyHuaTa? (go 100 gymu)

a. Tyk moxeTe ga 6baete no-obuwim, kKato pasgenute dpyHuaTa camo Ha 3 etana — TOFU, MOFU,
BOFU.

b. TunoseTe cbabpKaHUe TpAOBaA Aa OTrOBapPAT Ha BalwaTa buyer persona.

5. [20 Touku] MnaHnpaiiTe KOHTEHT-KaMNaHMA 33 oNpejesieH eTan oT MbTYBaHETO Ha
notpebutena. Onuuerte. (Ao 300 aymn 06L10)

a. MpeAaTta (KOHKpeTHa TemaTuKa, a He NPOCTO GopMaT Ha CbAbPXKAHUETO UAN UME Ha KamMNaHua;
UMCTO PEKSIaMHO CbabPKaHME HEe MOXKe Aa Ce U3M0A3Ba),

b. KoHKpeTHa uen Ha KamnaHuaTa 1 eTan (Mam etann) ot GyHMATA, KbM KOMTO € HacoYeHa,
c. BpemeBoTo pasnpepneneHue,

d. KaHanuTe 3a pasnpocTpaHeHmne Ha CbabPKAHUETO,

e. dopmature,

f. ABTOpUTE Ha CbAbPKAHWUE, HA KOUTO LLE pa3yMTaTe.

6. [15 Touku] OnuLweTe KNIOYOBUTE USMEPUTE/IU, C KOUTO LLE 3aMepUTe yCrexa Ha KaMNnaHUATa 1
KaK e nosyuynte nHbopmaumsaTa 3a Tax (aKo ToBa He e AcHO BeaHara)? (4o 100 gymu)

a. Usmeputenute TpsbBa AMPEKTHO 4@ OTPA3ABAT Le/Ta Ha KaMMaHuWATa.
b. Tpabsa Aa ca cBbpP3aHU U ¢ BU3Hec-uenuTe Ha bM3Heca BU.

7. [20 Touku] MNpunorkete NoHe eguH NPUMEP 3a CbAbPKAHUE, KOETO LE U3M0A3BaTe B
KamnaHuaTa. ToBa MOXKe Aa e TEKCT, BU3ya/HO CbAbprKaHMe, BUAeoO (Mamn ctopnbopa 3a Buaeo)
wnu gpyr dopmar. LLle ce oueHsABa naesTa U CMUCNOBOTO CbAbPMKAHME, @ HE TEXHUYECKOTO
M3Nb/HeHue. (HAMa orpaHUYeHne Kato obem)

a. CbabprKaHmeTo TpAbBa fa € YHUKANHO M aBTOPCKO.

b. C'bp,'bp)KaHMETO TpH6Ba Aa € 4acCT OT KaMMnaHnATa, ONUCaHa No-rope.
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